California’s Mental Health Movement

BACKGROUND

Solsken Public Relations & Marketing
with Runyon Saltzman Einhorn (RSE)
launched a 3-year campaign
aimed at reducing mental health
disparities among underserved
Southeast Asian communities in
California. The marketing initiative was
tailored for the Hmong, Cambodian
and Lao communities. Our team
also developed tools for the Mien
communities.

In Southeast Asian communities, mental
health is often taboo. In fact, there is
not an equivalent term among these
communities. Our campaign led to
opening discussions about mental
health in an effort to reduce mental
health stigma and discrimination
and break the cycle of myths about
mental health especially when the
communities have high rates of
depression, post-traumatic stress
disorder (PTSD) and where
inter-generational conflicts exist.

RESULTS

 Reached more than 600,000
viewers through PSAs and Talk
Shows which aired in Sacramento,
Fresno and Long Beach

* More than 2,000 people attended
the Community Forums held in
Sacramento, Fresno, Long Beach,
Santa Ana and San Francisco

* About 50 middle and high school
Mien and Hmong students
in Sacramento and Fresno
participated in the Storytelling
Contest campaign

* More than 500 Lao and
Cambodian community members
viewed the video stories
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We targeted Hmong, Cambodian and Lao adults in Sacramento, Fresno,
Long Beach and San Francisco through:

- produced two 20-minute videos
in Lao and Cambodian featuring Lao and
Cambodian community members willing to
speak up about their mental illnesses and what
the community can do to help those who are
also impacted by mental health conditions.

- produced
six 60-second radio and TV PSAs in Lao, Hmong
and Cambodian aimed at educating these
communities about mental health, specifically
depression and PTSD.

- worked with TV and radio media
partners to air 30-minute talk shows featuring
mental health specialist speakers who are in-
language speakers.

- held a yearlong storytelling

contest campaign for Mien and Hmong

students in Sacramento

and Fresno. This resulted in
dozens of stories from young
people and nine winners. The
winning stories are featured at
EachMindMatters.org. These

“= | stories are designed to inspire
= | and inform the Hmong and Mien communities
=== | about mental health, dispelling myths.
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- collaborated with community based organizations to
host mental health community forums for the Hmong, Lao and Cambodian
communities featuring mental health specialist speakers and speakers with
lived experience. These community forums provided a safe environment for the
target communities to discuss and learn more about mental health.

- administered pre and post campaign surveys to determine
the impact our campaign made and to identify what still needs to be done.

- developed mental health vocabulary matrix
detailing key mental health terms in all the target
audiences’ languages including a fact sheet in all the
languages dispelling myths and
educating the community about
mental health.
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Funded by counties through the voter-approved
Mental Health Services Act (Prop 63).
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