X Audio Troubleshooting

If you are using the audio on your computer
(meaning you did not call in on your phone),
check the status of your microphone — it should be
unmuted.

-To participate via phone, go to the GoToWebinar
control panel and under "Audio" and for "Use", click
"Telephone" instead of "Mic & Speakers". Then use
a telephone to call into the webinar using the phone
number provided. You must include the Audio Pin #
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NIntroductions
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N\ Each Mind Matters

Each Mind Matters is California’s Mental Health
Movement. We are millions of individuals and
thousands of organizations working to advance
mental health.

EachMind
MATTERS

California’s Mental Health Movement

SanaMente

Movimiento de Salud Mental de California



NWelcome!

-Please mute your line

If you have a guestion, technical
problem or comment, please type

it into the “Questions” box or
“raise your hand” by clicking the
hand logo on your control panel




1) Understand the process for
0L developing materials for diverse
L | communities.

2) ldentify Each Mind Matters
resources for your work with diverse
communities.

“| 3) Discuss community-defined
practices for mental health education
and/or suicide prevention.



N Each Mind Matters - Wellness Areas




Understand the
process
for developing
materials for diverse
communities.




X Community Participatory Process

- Seeks feedback on priority needs for California’s diverse
populations

- Convenes workgroups of stakeholders across the state,
with an emphasis on:

— Cultural understanding
— Mental health expertise
— Geographic diversity



The Cultural
Adaptation Model In
Action:

LGBTQ+ Workgroup
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- Created an LGBTQ+ workgroup to guide
project.

- Reviewed existing materials to find gaps
and prioritize creation of new materials.




X Implement

- Contracted with CBOs/community
experts to take the lead on content
development.

v - Reviewed draft materials with LGBTQ+

workgroup and solicited feedback.




- Incorporated LGBTQ+ workgroup
feedback into materials.

- Focus groups testing with target
audience.

- Reviewed draft materials with EMM
team.

- Developed distribution plan.




X Adjust

- Finalize and distribute materials.

- Compile community feedback for future
versions of materials.

- Note additional community needs for
future resource creation.




R Outcomes: LGBTQ+ Workgroup

N\

Available May 2017:

<: Disseminate

>

N

Revised Be True, Be You Booklet
for LGBTQ+ Youth

Provider Fact Sheet: Working
with Latinx LGBTQ+ Youth

Mental Health for LGBT Older
Adults




X Cultural Adaptation Model Best Practices

Golden rule of funding: you don’t work for free, so
don’t expect community partners to do so

Start small but plan for scale
Listen often and actively




X Questions?




ldentify Each
Mind Matters
resources for
diverse
communities.
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N Each Mind Matters Materials

«  Toolkits and guides for event planning, social media and more EachMind ——
«  Print ads (English, Spanish) FSMATTERS |

|

« TV and radio spots (English, Hmong, Spanish)
«  QOutdoor ads (English)
*  Online ads (English, Spanish)

* Videos (Chinese, English, Khmer, Korean, Lao, Spanish and
captioned for hearing impaired)

* Fact sheets and training materials (Arabic, Armenian,
Cambodian, Chinese, English, Hmong, lu Mien, Khmer, Korean,
Lao, Russian, Spanish, Vietnamese)

*  Outreach materials: posters, take-ones, fliers, brochures and
resource cards (English and Spanish)

Speck up, reach out,shars the tack and
ohento join the at

-  Wearable outreach materials: t-shirts, ribbons, EachMindMatters.org

«  Evaluation and campaign reports




Statewide suicide prevention social
marketing campaign with the KN .;lw

THESIGNS

overarching goal to increase
Californians’ capacity to prevent
suicide by encouraging individuals to
know the signs, find the words to talk
to someone they are concerned
about, and to reach out to resources.

suicideispreventable.org
elsuicidioesprevenible.org




X Suicide Prevention Resources

«  Evaluation and campaign reports

*  “How to” Guides and Toolkits

«  Outreach posters, brochures and tent cards (in English,
Hmong, Khmer, Korean, Lao, Traditional Chinese,

Spanish, Tagalog, Vietnamese) I

«  Outreach poster with tear-away card that can be KN@W
customized by local crisis lines (intended for individuals THESIGNS
CI’iSiS) suicideispreventable.org

»  Print Ads (English, Korean, Mandarin, Spanish)

« TV and radio spots (English, Hmong, Spanish)

«  Outdoor ads (English, Spanish)

*  Online ads (English, SP%X OUR VOICE COUNTS

*  Pin Buttons yourvoicecounts.org

REACH OUT




X Suicide Prevention Resources

Campaign materials are available in several
languages and for a variety of communities:

RENS—MHE,

e African American ¢ Korean potiseiiey

APl youth e Lao
« Cambodian « LGBTQ youth and
e« Chinese young adults
« Filipino « Middle-aged men
« General public « Native American
*  Hmong * Spanish-
+  Individuals in speaking
crisis * Vietnamese

> YOUR VOICE COUNTS

yourvoicecounts.org




x Diverse Audiences: California Reducing Disparities Project

— African American

~ Asian & Pacific Islander ’Culturally
Relevant
— Latino |nput ‘Community Outreach
Engagement
- LGBTQ

- Stakeholders,

) ) Counties
— Native American



Other ways to create supportive
communities:

* Develop neighborhood
healing circles.

Raise awareness through
advocacy, leadership and
collaboration.

Keep places of worship open every
day of the week. This creates safe
places for people to gather and talk.

Support Guide

Mental Health in the

African American Community

Wear lime green, the national color
for mental health awareness. Share

why mental health matters to you.

Share videos, blogs, or photos from
eachmindmatters.org on Facebook
or Twitter to get your friends talking.
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BE THE VOICE OF HOPE

MENTAL HEALTH
COMMUNITIES

Buiding Mertal Heath Friendly Comemn:

s
one congregation at & Lme

The Leaders of this members and the

broader community riend pf Faith. We therefore
have adopted the fol e
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N Diverse Audiences: Native American

ATIVE

COMMUMTIES OF CARE Suicide Prevention Resources for

Native Americans in Califomia
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REACH 2 ; ' i
(SMBET] THE FACTS REAL STORIES GET INVOLVED GET HELP FORUMS

FACTSHEETS | GBTQ: SEXUALITY AND GENDER IDENTITY

LGBT Mental Health and Aging

Being bisexua 1 or
. e £ OfD
: - = o " oCcot
Five actions you can take to live well
Being a desbian Being gay

MATTERS

Cllte iy Mmool He oy Wavmreg
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N Through the Lens of Culture: Directing Change

RSVP for the Directing Change
Award Ceremony on May 11th, 2017
in Escondido, CA.

+ Student Film Contest open to ages 16 to 25 in partnership with a college, organization, club, program or
other agency to create 60 second films about suicide prevention and mental health.

« Through the Lens of Culture category encourages young film makers to explore the topics of suicide
prevention and mental health through the lens of a particular culture.

* View all films at www.directingchange.org







X Questions?




Discuss community-
defined practices for
mental health
education and/or
suicide prevention.

32



Community
Defined
Practices
for

Adaptation
& Outreach




Community
Defined
Practices
for

Adaptation
& Outreach



Community
Defined
Practices
for

Adaptation
& Outreach




- Supporting the Experts:
Community Members

- Mini-grant and Sponsorship
Program

— Funds more than 60 schools and
CBOs

— Reaches 20 distinct audiences

— More than money, awardees
receive technical assistance and
customized materials.




Get Involved

Speak Up Spread the Word Share Your Story

Stories

Mertal 1 Moverrs




N EMM Awareness Raising Toolkits

Range of resources from event planning guides,
posters, guides on engagement through social media,
and suggestions for activities to get your community
involved

Available in print and electronically on the Each Mind
Matters website.

Mental Health
Matters Month

May

(California)

Suicide Prevention

Awareness Toolkit

First full week in

September
(National)

Mental Health
Awareness Week

First full week in

October
(National)




X Find and Share Events

If you are hosting a public event, add
it to the Each Mind Matters events

page to attract a larger audience, or
find an event near you!

www.eachmindmatters.org/events/

Submit an event:

Add Event




About Us

Shop | Media | Contact | Sa ‘ . GET HELP NOW

Shop

The Each Mind Matters Shop provides promotional and
educational materials for supporting California’s Mental
Health Movement. If you would like to order materials with a
Purchase Order, please

. If you have any questions about your order or the
Shop, please contact

Your purchase helps fight stigma in your community! All
proceeds from the Each Mind Matters store go to support
mental health outreach and education across California.




Each Mind N rs

Program & Resource Cafalogue

Programs and Resources found here were developed through Prevention and Early

Intervention Initiatives of CalMHSA, funded by counties through Prop 63 (MHSA).

Twitter: @eachmindmatters

0 Facebook.com/eachmindmatters

California’s Mental Health Movement

Funded by counties through the voter-approved Mental Health Services Act (Prop. 63). I n Sta g ram: eac h m I n d m atte rs



| EGChMind
MATTERS

COlIfOITIIO s Mental Health Movement




