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Welcome!

• Please mute your line
• If you have a question, please type 
it into the “Questions” box or 
“raise your hand” by clicking the 
hand logo on your control panel
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Sandra Black, MSW, EDC
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Theresa Ly, MPH, EDC
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Your Social Marketer, San Diego, CA

(Some of the) Know the Signs team 

3

Stacey Nelson Smith, AdEase, San Diego
Richelle Brown
Sherry LeCocq
Chad Recchia



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

 Is social media the right strategy for you?

 Some tips to get started and consider 
when using social media for suicide 
prevention

 Examples from organizations

Agenda
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Poll

Is your organization using social media as 
part of your suicide prevention efforts?
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Social Media Usage

http://mashable.com/2012/11/28/social‐media‐time/http://ipsos‐na.com/news‐polls/pressrelease.aspx?id=5954/

Average online American 

2 hours/day
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Ask Yourself….21st Century Day‐in‐the‐Life
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Do you know what you hope to achieve by using social 
media?

What needs are you trying to meet that you are either not 
meeting with your current communication methods or could 
complement with social media?

In what ways might social media help you create community or 
dialog?

How can social media direct people to resources that help them 
take action?

Ask Yourself….
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The American Foundation for Suicide 
Prevention (AFSP)
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San Diego County It’s Up To Us 
Campaign
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Contra Costa Crisis Center
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Who are you trying to reach?
What do you want them to do?

Where are they online?

Ask Yourself….

Who uses social media?
92% of internet users aged 18–29
73% of internet users aged 30–49
57% of users aged 50–64
38% of users aged 65+ 

Source: www.pewinternet.org/Commentary/2012/March/Pew‐Internet‐Social‐Networking‐
full‐detail.aspx
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Do you have the resources to develop and sustain social 
media efforts?

As a general rule of thumb, you should plan on 
approximately 0.5 to 1 hour a day to post, engage and 
monitor activity.

Ask Yourself….
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Example: Family Service Agency of the 
Central Coast



Suicide Prevention Service -
Family Service Agency of the Central Coast

Emily Marsh
Assistant Director of Operations

emilylfsa@gmail.com

Carly Galarneau
CalMHSA Project Coordinator

carlygfsa@gmail.com



Getting Started: Facebook

Advice FSA staff heeded:

 Check your policies; update as needed

 Define your goal or purpose—stick to it

 Research – explore models that already exist 

 Plan for sustainability (staff involvement, etc.)



Sampling of this week’s posts:



What’s worked  

 Address safety (disclaimers, monitoring)
 Link everything to everything (web, brochures…)
 Invite interaction, even in small ways
 Make it ‘personal’ wherever possible (and identify 

boundaries for staff or volunteer involvement)
 Variety of content – original and re-posting (and 

know why you are sharing what you are sharing)
 Keep CLOSE tabs on Facebook policies/settings



Suicide Prevention Service -
Family Service Agency of the Central Coast 

Suicide Crisis Line
1 (877) 663-5433

Monterey, Santa Cruz, San Benito Counties
Administration
(831) 459-9373

www.suicidepreventionservice.org
www.facebook.com/suicide.prevention.monterey.santacruz.counties
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Any Questions?
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1. Identify key team members to be the voice
2. Set social media policies and guidelines

Getting Started
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Who will monitor the conversation? 
How often? 
What resources will you provide to visitors who post 
suicidal content?
What support will you provide to staff who respond to 
such postings?

3. Have a crisis response 
plan in place
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 Post text that alerts visitors that your site is not a 
substitute for contacting a crisis center. Have 
permanent text that provides an appropriate phone 
number and/or website. 
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 Create standard responses that can be used to reply to 
a message that appears to require immediate response 
to support someone in need of suicide prevention 
support. 

Message to post as a comment to be viewed 
by the public:
“If you feel that life is not worth living, please 
call the National Suicide Prevention Lifeline 
at 1‐800‐273‐TALK (8255). The call is free and 
confidential, and crisis workers are there 24/7 
to assist you. To learn more about the Lifeline, 
visit www.suicidepreventionlifeline.org.”

(www.suicidepreventionlifeline.org/About/Social)
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 Set up your smartphone device with the tools you 
need to manage your social media accounts on the go, 
so you’ll be able to manage any crisis posts that may 
arise
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Utilize the 
social media 
safety teams.

Visit: 
www.suicidepreventionl
ifeline.org/GetHelp/Onl
ine for a link to the 
safety teams at 
Facebook, Twitter, 
MySpace, YouTube and 
Tumblr.
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4. Select which social media strategy is 
right for you.
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Example:  Tulare County Suicide 
Prevention Task Force 
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5. Engage with Users
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Example:  San Diego County It’s Up To 
Us Campaign
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Any Questions?
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• CDC’s Guide to Writing for Social Media: 
www.cdc.gov/socialmedia/tools/guidelines/pdf/guidetowritingfor
socialmedia.pdf

• CDC’s The Health Communicator’s Social Media Toolkit: Offers an 
overview of different social media tools, tips for each and 
strategic planning worksheets to help organizations think through 
which social media platforms might work for their goals and 
audience: 
www.cdc.gov/socialmedia/tools/guidelines/pdf/socialmediatoolki
t_bm.pdf

• The Pew Research Center offers data on social media use. Of 
special interest is the Pew Center’s Internet and American Life 
Project: www.pewinternet.org/

Resources
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Hard copies of the “How to 
use social media to 
complement your suicide 
prevention efforts” Guide 
will mailed out by the 
beginning of March.

Check the Mail!
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Next TA Webinar: March 
19th, 2013 from 1.30 to 
2.30pm‐ ‐ How to leverage 
suicide prevention 
activities throughout the 
year

“Save the Date”

Visit 
www.yourvoicecounts.org
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Thank you!
Richelle Brown
richelle@adease.com
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Jana Sczersputowski
jana@yoursocialmarketer.com

Please fill out the 
Evaluation!

Webinar and Powerpoint
Slides will be archived on
www.yourvoicecounts.org

Chad Recchia
chad@adease.com
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